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Hometown:                             
Spencer, OK 
Height: 6’1
Weight: 215

Hobbies:
Sleeping and creating 

new content..
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SHOTZKITCHEN

SnoopDoggs 
OG Fried Bologna Sandwich

SERVES 1
	 •	 3 slices bologna
	 •	 1 Tbsp unsalted butter
	 •	 2 slices white bread
	 •	 1 tsp yellow mustard
	 •	 3 slices American cheese
	 •	 Barbecue potato chips, as many as you want
Place the bologna on a cutting board and cut one slit from the middle to the 
edge of each slice.

In a medium skillet over medium heat, melt the butter. Swirl the skillet to 
cover the bottom completely. When the skillet is hot and the foam has sub-
sided, add the bread. Lightly toast for about 2 minutes per side, or until gold-
en. Transfer to a cutting board and spread the mustard on one slice of bread.

Return the skillet to the heat and add the bologna in a single layer. Cook for 
2 to 3 minutes, or until the edges are golden and crisp. Flip the bologna and 
top each slice with the American cheese. Cook for 2 to 3 minutes more, or 
until the cheese starts to melt.

Place the fried bologna and cheese on the toasted bread slice without mus-
tard and top with as many chips as you and your sandwich can handle.

Close the sandwich, placing the other bread slice, mustard-side down, on 
top. Go to town.
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Q. What’s your artist name and where are you from?
A. My Artist name is Boxx The Hungry Genius and I’m from Baton Rouge, Louisiana.

Q. Who first inspired you to make music?
A. It was a combination of artist that inspired me to make music. I first started in a group so it was successful 
local groups in my city at the time by the name of The Ville Boyz and The YGz. When I became a solo artist, 
Louisiana legends Boosie and Max Minelli was my foundation and then it ventured out to worldwide artist 
such as Dipset, The Game, Fabolous, and The Hotboys.

Q. Which famous musicians do you admire?
A. I admire James Brown. He was the hardest working man in show business. He understood the music busi-
ness, he was a rebel and never was afraid to bet on himself. He performed, created music and did business 
with the same passion. I am the James Brown of hip hop. On the creative side I admire Jermaine Dupri. He 
not only ran a label but his ink pen is crazy. He wrote massive hits and albums for singers and rappers and 
he makes beats. I aspire to be at his level of penmanship. My songwriting is getting more immaculate day by 
day.

Q. What is the best advice you’ve been given pertaining to your craft?
A. The best advice I’ve been given pertaining to my craft was by two people. Legendary Baton Rouge producer 
Shonta On The Track told me years ago that I needed to go learn the music business. He said good writers 
like me never make any money because we focus on dope songs and not the business. I became a business 
man that very day! And rising producer EQ told me once I found out how to make my incredible lyricism more 
conversational on beats I would grab people’s attention. I did that and me and him gave the streets my first 
hit during the pandemic called “Make Em Move” ft. Dj B Real. The more I GROW through, the more I write. I 
love the sound of a fire new beat, me creating an idea from scratch, developing a song out of thin air and 
going to the studio and manifesting it to life. That’s crazy! The more I live life the more material I have to 
write about. All my music is based on my life therefore I create from an authentic place.

Q. What is one message you would give to your fans?
A. That’s a great question. Caught me off guard with that one. One message I would give to my fans is no one 
is coming to save you nor feel sorry for you! Work and Evolve! Believe in Yourself, Better Yourself, and Bet on 
Yourself.

Q. If you could change anything about the industry, what would it be?
A. If I could change one thing about the industry it is PEOPLE TAKING ADVANTAGE OF STARVING ARTIST!!! It’s 
easy to tell artists to take care of their business but we come into this not knowing a business even exists!  I 
hate it with a passion and it makes my blood boil! We come in ignorant and young and they use us and kick 
us to the curb! That’s why I created Hungry Boy Coaching University to educate artist on the business and 
teach them how to eat off their art! NO ARTIST WILL STARVE ON MY WATCH!

Q. What hip-hop albums did you grow up listening to and whom did you look up to (rapper) from your state?
A. I always looked up to Boosie the most from my state. He gave me the courage lyrically to write heartfelt 
songs. When I was growing up, he stayed across the street from my auntie, so when I would stay at her house 
every summer, he would buzz more and more as I saw him, and as I did open mics as a new artist, he would 
pack out venues down south. So he would always be my imaginary bar I would set for myself as I grinded. 
Hip hop albums were Will Smith Willenium, then it evolved to TI’s urban legend, The Game’s Documentary 
and 50 cent’s Get Rich Or Die Trying.

Q. How do you stay motivated and inspired to make music?
A. I stay motivated and inspired to make music because it’s literally all I think about every day since I was 
13 years old. Music is therapy for me, the more I GROW through, the more I write. I love the sound of a fire 
new beat, me creating an idea from scratch, developing a song out of thin air and going to the studio and 
manifesting it to life. That’s crazy! The more I live life the more material I have to write about. All my music is 
based on my life therefore I create from an authentic place.

Q. What do you do in your free time (outside music)?
A. In my free time outside of music, I raise my incredible son CJ. He’s a 14 year old student athlete and he 
means the world to me. Outside of him I’m constantly grinding and building my brands and multiple busi-
nesses (Life insurance company, record label and clothing line.)

Q. What is something that people would be surprised to know about you?
A. Something that people would be surprised to know about me is I’m a licensed life insurance agent in my 
state and I teach financial literacy outside of music. So on the same day I may be doing a financial seminar 
in a suit and at night I may be hanging at the bar giving you the best performance you’ve ever seen in your 
life! I’m not a renaissance man, I’M A RENAISSANCE REBEL!

Boxx_Hungry

Boxx_Hungry

Christopher Kelson

Boxx_The_Hungry_Genius
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Sha’Carri Richardson has been a woman on a mission at the 2023 U.S. Track and Field Champion-
ships in Eugene, Oregon.

Her impressive performances at the event continued Saturday (8 July) during the opening round 
heats of the women’s 200m, where the 23-year-old put up the fastest time across all four heats, a 
21.61. Running in the third heat, Tamara Clark, who was fourth in the women’s 100m a day ago, ran a 
22.05, the second fastest time of the day.

Tokyo 2020 200m bronze medallist Gabby Thomas returned to Hayward Field for the first time 
since an injury hampered her efforts at last year’s nationals. Healthy in 2023, she was the winner of 
the first heat (22.28) and third fastest overall.

“Last time I was here, I was injured and last time I was in this mixed zone talking to you, I was 
crying because of my injury, but I’ve come a long way since then,” said Thomas afterward. “I finished 
that season pretty strong, even just coming back from that injury that year was really healthy for 
me.

“This year, we’ve learned a lot,” she continued. “I’ve been a little bit more conservative in my train-
ing and my race schedule, just giving me that opportunity to come out here and have the chance to 
win.”

Richardson: “I’m not back, I’m better.”
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Sherman will replace Shannon 
Sharpe alongside Skip Bayless

SHERMAN WILL ALSO 
CONTINUE HIS CURRENT 
ROLE WITH AMAZON 

ON TNF
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